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INFLUENCERS AND SOCIAL MEDIA Vuello

‘Influencers’

Bloggers, vloggers and Instagrammers are at the forefront of what is considered the age of the influencer.
These new outlets - and there are now over 10,000 listed on the Vuelio Influencer Database - have
dramatically increased the number of stakeholders and strategies for reaching an audience.

Jo Middleton, top blogger behind Slummy Single Mummy, said: ‘Over the last few years brands have really
begun to appreciate the value of working with bloggers and, as a result, the approaches | get now are often far
more creative.’

Social media

Social media, and the proliferation of convenient
technology, means we are connected now more than

ever, and have a means to communicate with our media
contacts 24/7 (whether we should or not). Traditional
media relations required phone calls, face to face meetings
and then email, but social has completely changed how we
communicate on a daily basis.

Anne-Marie Lacey, managing director, Filament PR, said:
— S=— .y ‘Everything used to revolve around print coverage, but with
in an an S eeMore campaign used vloggers to : : : : .
encourage more girls to study engineering. The campaign the emergen;e of On“.ne' everything is Fhangm.g ,and SIS
won the STEM category at the CIPR Excellence Awards. €Ot more options: online, apps and social media.

Photo credit: Cherry Wallis The Making of Harry Potter #ISeeMore
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THE ESSENTIALS OF MEDIA RELATIONS

Understand your sector
Titchmarsh explained: ‘Never underestimate
the power of reading constantly and really
immersing yourself in the sector you're
pitching to.” Once again, you should know your
industry so you can be reactive to breaking
stories and fulfil any need for comment, but N
also so you know how the press for your

sector writes, what they cover and why.

Sometimes this may mean getting to know @3 .

your media contacts on a personal level,
and meetings are not out of the question.
However, they must be both relevant and
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Titchmarsh said: ‘Take time to buy a journalist
a coffee, lunch or a drink, but make sure it's when they're available and not up against it. That develops a
relationship which you can then use for story pitches.’

For news journalists, relevancy is the most important element. We spoke to one who said: ‘Happy to meet
people to build a relationship if it's relevant to the subject area. If it's an agency that's just trying to meet for
the sake of it, it's a waste of time.’
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As with any type of relationship, media relations require maintenance and ongoing care. If you neglect your
contacts you'll end up back at square one. Equally, if you only contact people when you want something,
rather than have something to offer, then you'll be seen as the wrong type of relationship and it’s likely they
will stop returning your calls.

Now you know your sector, and are keeping up with it on an ongoing basis, don't be shy about helping your
media contacts out, whether it's making them aware of an industry development, chatting about an industry
topic or making yourself available if they need any help with a breaking story.

Most importantly, don't rest on your laurels. You may think you have all the right contacts for your needs
but you never know when they'll change roles, retire, change careers or be replaced. Keep expanding your
network so that you're as flexible as possible.
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https://www.vuelio.com/uk/resources/white-papers/gdpr-made-simple/

Need to improve relations?

Access the world’s largest media and political database,
distribute press releases, manage influencer relations,
measure social media activities and analyse the effectiveness
of campaigns. Vuelio’s integrated software contains all the
tools you need to build and maintain relationships - and what's
more, it can help you comply with GDPR.

* Over 1 million opportunities - from journalists, MPs, council
leaders and bloggers, to national press and forward features

« Stakeholder management, tracking and recording all your
interactions

« Comprehensive media and political monitoring across online,
print and broadcast

« Effortless news and press release distribution at the touch of
a button

« Fully integrated analysis and reporting
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GET FREE DEMO

Or call us on

020 3426 4125


http://www.vuelio.com/uk/request-demo/?clid=white_paper

