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KEEP IT SIMPLE

While it is clear Online Media Centres can in no way
replace a PR professional or a relationship between
two people, they should be available to back up
and, in some cases, start those relationships.

Some brands seem purposefully obtuse when it
comes to their media centres, hiding contacts and

putting barriers between their company and the
press.

John explains the downside of this approach: |
assume the ones without contact details don't
want to communicate with the press, but if, as

a journalist, you're looking for a comment for a
negative story about a company, the lack of contact
details can be a detriment to that company'.
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THE ANATOMY OF AN
ONLINE MEDIA CENTRE
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There are fundamental elements every press centre, no matter how basic, should include.
These will make it easier for journalists to work with you and, by extension, improve your
press coverage.

Contacts page

For John Harrington, finding contacts is a media
centre’s primary purpose. He said, ‘If you want a
relationship with journos, you should make PR
contacts available'.

CONTACT US

List as many members of the PR team as possible
and include phone numbers, email addresses
and any other relevant means of communication
(LinkedIn and Twitter are both common).
Department or regional breakdowns are also
helpful, as are specialisms if your PR team and
business is vast.

And finally, a professional photo can make all
the difference - John said: ‘A picture makes them
seem like welcoming normal people'.
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Company information

Having a current overview of the company, its work and key
people is another must.

A little history or timeline of events can also provide much
needed background for journalists new to your brand. This
is about giving your influencers what they want quickly, and
the more general information available, the more likely it is
you'll secure coverage.

Emma said: ‘I think online media centres are perfect for
providing a broad overview of a brand, and are useful when
you're researching a brand you haven't worked with before.’

Social Media Profiles

Social media channels help journalists understand your
brand better and sometimes even form the basis of their
stories.

Chances are, you've spent a lot of time making your social
channels excellent so you should be showing them off
wherever possible. Include icon links in your media centre.
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Search

Q Over time, all your content - press releases, images,
videos - becomes a library of valuable information.

Having an easy-to-use search function allows journalists

to quickly pick out historical facts, figures and dates for

their work today. You want to make coverage of your

brand obstacle free, so make a journalist’s job as easy as
possible.

Analytics

Knowing how successful your posts are can ensure you know which style of release or content is
reaching the most people, at what times and in what locations.

If your numbers aren’t huge, don't be disheartened.

The media centre’s job is to reach influencers who spread the story further, so low audience figures
don’t necessarily mean the content isn't a success.
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Reviewing PR software?

Easily publish press releases, images, and collateral of all
kinds with a fully optimised, fully customised, fully integrated
newsroom.

* publish news, images, videos and other collateral through a
straightforward interface designed specifically for PRs

« respond tothe newscycle in real-time, share to multiple social
media channels, and build a subscriber base of journalists
and bloggers

« fully customise the experience, creating a branded

environment that blends seamlessly with your organisation’s
website
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GET FREE DEMO

Or call us on

020 3426 4125


http://www.vuelio.com/uk/request-demo/?clid=white_paper

