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research conducted by Research Now.



http://www.thedrum.com/news/2014/11/25/infographic-role-bloggers-path-purchase
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Reviewing PR software?

A good story is only half the PR challenge. The other 50%?
Getting your brand heard. But if you have the story we have the /N N |
platform to help you tell it. e I || =Y

i |

« All media contacts: journalists, editors, bloggers, vloggers,
national and local press

* A comprehensive guide to both traditional and emerging

media GET FREE DEMO

« Pitching preferences, preferred contact methods
and other key details to guide your outreach Or call us on

+ World's best integrated comms software O 2 O 342 6 4 1 2 5
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http://www.vuelio.com/uk/request-demo/?clid=white_paper

