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FOCUS ON ‘SMALLER’ INFLUENCERS

FOR MORE TARGETED CAMPAIGNS i Vuelio

masterclass
‘ilhe...._

o


http://www.vuelio.com/uk/blog/blogger-masterclass-nik-speller/
http://www.vuelio.com/uk/blog/blogger-masterclass-nik-speller/

PR AND SEO ARE BECOMING

EVEN MORE INTERTWINED *Vuelio

spotlight interview



http://www.vuelio.com/uk/blog/spotlight-interview-with-michael-white/

CORPORATE ACCOUNTABILITY

BECOMES A MAJOR PART OF PR 2 Vuelio

shared her

predictions for 2017



http://www.vuelio.com/uk/blog/pr-spotlight-valentina-kristensen-oaknorth/
http://www.vuelio.com/uk/blog/pr-spotlight-valentina-kristensen-oaknorth/

BLOGGING TO CONTINUE TO BE

A MAJOR PART OF THE PR ARSENAL *Vuelio

returned to chat to



http://www.vuelio.com/uk/blog/media-spotlight-natasha-courtenay-smith/
http://www.vuelio.com/uk/blog/media-spotlight-natasha-courtenay-smith/

DIGITAL MEASUREMENT AND
LIVE STREAMING TO GROW IN 2017

predicts



http://www.vuelio.com/uk/blog/blogger-spotlight-rachel-miller-all-things-ic/
http://www.vuelio.com/uk/blog/blogger-spotlight-rachel-miller-all-things-ic/
http://www.vuelio.com/uk/blog/spotlight-nicola-snell-managing-director-zero2one/

LESS “BRAND AWARENESS”

MORE “BRAND ADVOCACY” <+ Vuelio

series we spoke to Ed Leake,
managing director of Midas Media, who said that when
it comes to future trends for 2017, PRs need to talk
less about ‘brand awareness’ and more about ‘brand
advocacy'.

“Accountability and measurability go hand in hand. If you're pushing social
media as a channel that deserves marketing budget, then talk less about ‘brand
awareness’ and more about ‘brand advocacy'.

Having a process that you can map out step-by-step in detail, is a very healthy
approach to any form of marketing. It keeps you on the straight and narrow,
and it enables you to get milestones where you can attribute your efforts to
results.”


http://www.vuelio.com/uk/blog/digital-marketing-masterclass-ed-leake-midas-media/

CONNECT AND NETWORK WITH

TALENT MANAGERS i Vuelio

In a spotlight interview



http://www.vuelio.com/uk/blog/media-spotlight-mark-dandy-parental-influence/

PAY CLOSER ATTENTION TO

REPUTATION MANAGEMENT 2 Vuelio

believes



http://pinchpointcommunications.co.uk/

BE OPEN TO PAID PROMOTION AND Vool
DON’T BE AFRAID OF SHAKING THINGS UP s YUEIo

When asked about future predictions for PR in 2017, Sarah Hall,
managing director of Sarah Hall Consulting, CIPR President Elect 2017
and editor of #FuturePRoof PRs need to keep up with the times
and be open to changing the way they work.

“As long as we evolve and adapt, we'll be fine. Practitioners who think paid
promotion isn't part of the job need to think again. At Sarah Hall Consulting,

we adopt a channel neutral approach. My belief is that's what all sustainable
PR agencies will do in future.”

Unafraid to speak his mind, Chris Hewitt, CEO of public relations
company Berkeley said that most press releases are boring and
in need of a desperate shake-up. about the
future of press releases, Chris said PRs need to be more creative
with their approach.

“[My] point is that traditional press releases are still traditional and it's
time to stop. Often the business wants to get these ‘corporate’ messages
out. But there is another way. Let's breathe life back into press ‘story’
because there is a whole world out there distracted like never before.

Let's inject a little bit of Hollywood into our messages to stand out in a
crowd.”



http://www.vuelio.com/uk/blog/spotlight-sarah-hall/
http://www.vuelio.com/uk/blog/how-to-create-a-compelling-press-release/

CONCLUSIONS *Vuelio




Reviewing PR software?

A good story is only half the PR challenge. The other 50%?
Getting your brand heard. But if you have the story we have the
platform to help you tell it.

All media contacts: journalists, editors, bloggers, national
and local press

* A comprehensive guide to both traditional and emerging

media GET FREE DEMO

« Pitching preferences, preferred contact methods
and other key details to guide your outreach Or call us on

+ World's best integrated comms software O 2 O 342 6 4 1 2 5

% Vuelio


http://www.vuelio.com/uk/request-demo/?clid=white_paper

