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INTRODUCTION

This past year we have spoken to many high 
profile PR and comms practitioners, who 
have shared their thoughts and insights 
about the industry. In this tipsheet, we 
have compiled the best insight given to us 
by our interviewees, that will give you a 
headstart when it comes to getting ahead 
of the trends in 2017. 

Ranging from influencer marketing, the 
rise in content led campaigns, agency 
acquisition, the growing importance of 
reputation management to the integration 
between SEO and PR, our tipsheet will give 
you all of the inside information you need 
to know for the new year. 



FOCUS ON ‘SMALLER’ INFLUENCERS
FOR MORE TARGETED CAMPAIGNS

With 2017 predicted as the year of influencer marketing, many PRs are now 
asking what the future holds for this relatively new phenomenon. In our first  PR 
masterclass we spoke with Nik Speller, contributor to Buckets and Spades, who 
gave some great insights about why PRs will need to change their focus when it 
comes influencer marketing.  

“This industry is changing so fast; but I think there’s a few trends bubbling up that 
will grow and continue into 2017. Firstly, I’ve noticed a few brands pay more interest 
in content, than in follower numbers. These brands have seen that working with the 
mega-influencers doesn’t always yield results, as they aren’t always the best fit. Working 

with smaller, creative influencers, with a specific and highly relevant audience, can be far more effective.

Ads seem to be on the increase, especially on Instagram. With brands now allocating more budget to influencer 
marketing and the rise of ad blockers, both brands and their agencies have more cash to invest in influencer ads. 
I think this will grow, but ultimately fall, as these ads really don’t generate as much value as brands like to think. 
The more successful content is well-briefed, well-structured projects, that allow influencers to get more creative 
and deliver content with far greater impact.

“Finally, I do think we’ll see the industry shrink a little - or, at least, begin to specialise. There’s a lot of influencers 
out there covering the same general topic areas and the attention of the audience has a finite limit. Eventually, 
some influencers will drop out of the ‘game’, while others will turn their attention to areas of specific interest to 
them, perhaps having smaller, but more focused and engaged, audiences.”

http://www.vuelio.com/uk/blog/blogger-masterclass-nik-speller/
http://www.vuelio.com/uk/blog/blogger-masterclass-nik-speller/


PR AND SEO ARE BECOMING  
EVEN MORE INTERTWINED

In a spotlight interview Michael White, PR blogger and digital account 
director at Lansons predicts that there will be more PR agencies 
partnering with SEO agencies in 2017.

“I think a lot of PRs have been slow to understand the close ties between 
media relations and SEO consultancy, which are absolutely critical. These 
days clients don’t just want print coverage, they also want to see SEO gains 
on their website. 

I also think there will be more digital activities in terms of PR companies 
being able to track a customer’s entire online journey in 2017. At Lansons we have done that for a 
number our clients. For instance, we did this for one client and they managed to track their customers 
right to the point of purchase, which is amazing. There aren’t many organisations where you can track 
to that extent, but with Lansons you can. I think we’ll see more agencies understand the importance 
of this and make use of it. I also think they’ll be more PR agencies partnering with SEO agencies.

“Another trend in 2017 will be digital advertising. Digital isn’t just a big umbrella term, it has its 
individual specialisms and to build up an online specialism alongside say a search engine optimisation 
specialism is tough, so I’d say that’s another growth area.”

http://www.vuelio.com/uk/blog/spotlight-interview-with-michael-white/


CORPORATE ACCOUNTABILITY
BECOMES A MAJOR PART OF PR

Valentina Kristensen, head of comms at OakNorth, shared her 
predictions for 2017, stating that there will be a rise in corporate 
governance and accountability. 
 
“When it comes to future trends that will have an impact on PR in the 
near future I think there will be an increase in smartphone and internet 
penetration in developing countries (which will open up whole new markets 
for media professionals to reach and target); changes to legislation such as 
the Right to be Forgotten; social media, but one that sticks out for me is 
corporate governance. 

Recent headlines have thrown corporate governance issues at the likes of BHS, Volkswagen, and 
Sports Direct into the spotlight. The accountability of senior executives is becoming an increasingly 
hot topic on the news agenda which means we, as public relations professionals, have our work 
cut out for us. Ten years ago, the C-suite could have hidden behind their media teams, deflecting 
questions with “no comment” but today, that won’t fly.

The rise of social media and public-led content means there’s nowhere left to hide - if you don’t 
respond, the public will draw you out. I think this trend towards an increased demand for corporate 
governance, accountability and transparency will continue and as a result, good public relations will 
become even more vital.”

http://www.vuelio.com/uk/blog/pr-spotlight-valentina-kristensen-oaknorth/
http://www.vuelio.com/uk/blog/pr-spotlight-valentina-kristensen-oaknorth/


BLOGGING TO CONTINUE TO BE 
A MAJOR PART OF THE PR ARSENAL

Following our webinar about how to create a successful 
blogging career, entrepreneur, digital marketing strategist 
and publicist Natasha Courtenay-Smith returned to chat to 
us about her thoughts on the impact blogging will have on 
PR in 2017.   

“When I first started doing digital strategy combined with PR for 
my clients, I was quite concerned about having ‘two hats’ on. But 

I quickly realised that all of this is the same: whether it’s blogging, social media or 
publicity, it’s all about PR. And it’s all about getting people better known for what they 
do. Increasingly, we’ll see PR firms offering that broad spectrum of services covering 
traditional media and new media in 2017. So yes, you’ll be doing PR for a client, but at 
the same time, you’ll be running their content strategy. And meanwhile, to grow your 
own business, you’ll be running your own content strategy. So all round, people will 
be doing a lot more blogging.”

http://www.vuelio.com/uk/blog/media-spotlight-natasha-courtenay-smith/
http://www.vuelio.com/uk/blog/media-spotlight-natasha-courtenay-smith/


DIGITAL MEASUREMENT AND
LIVE STREAMING TO GROW IN 2017

With the growing popularity of Facebook Live and live streaming on 
Twitter, Rachel Miller, an award-winning blogger and the founder of 
All Things IC, says that live streaming will become an even bigger trend 
in 2017. 

“Now live-streaming has appeared on the scene, I think we’re going to 
see it constantly evolving as brands and bloggers experiment in 2017. I’m 
interested to see the impact video is having and the reappearance of shorter 
films. Now live-streaming has appeared on the scene, I think we’re going to 

see it constantly evolving as brands and bloggers experiment.”

Nicola Snell, managing director at Zero2one predicts a rise in the 
integration between Google Analytics and digital measurement in 
2017.  

“We are going to see an increasing integration with Google Analytics 
and digital measurement in 2017. SEO PR is a fascinating topic and 
something clients are growing to expect.  We are enjoying the process 
of developing reports and systems to meet these expectations.”

http://www.vuelio.com/uk/blog/blogger-spotlight-rachel-miller-all-things-ic/
http://www.vuelio.com/uk/blog/blogger-spotlight-rachel-miller-all-things-ic/
http://www.vuelio.com/uk/blog/spotlight-nicola-snell-managing-director-zero2one/


LESS “BRAND AWARENESS” 
MORE “BRAND ADVOCACY”

In our third PR masterclass series we spoke to Ed Leake, 
managing director of Midas Media, who said that when 
it comes to future trends for 2017, PRs need to talk 
less about ‘brand awareness’ and more about ‘brand 
advocacy’.

“Accountability and measurability go hand in hand. If you’re pushing social 
media as a channel that deserves marketing budget, then talk less about ‘brand 
awareness’ and more about ‘brand advocacy’.

Having a process that you can map out step-by-step in detail, is a very healthy 
approach to any form of marketing. It keeps you on the straight and narrow, 
and it enables you to get milestones where you can attribute your efforts to 
results.”

http://www.vuelio.com/uk/blog/digital-marketing-masterclass-ed-leake-midas-media/


CONNECT AND NETWORK WITH
TALENT MANAGERS

In a spotlight interview, Mark Dandy, founder of Parental Influence, 
said that there will be an increase in influencer talent managers in 2017 
as the industry continues to become more lucrative.

“The biggest trend and probably my biggest worry, is the rise of ‘Influencer 
Talent Management’. If done correctly, this could be a great thing for some 
influencers, but I’m sorry to say there does seem to be an element of “there’s 
money to be made here so let’s get in on it”. I’ve seen fifteen-sixteen-year 
olds now with talent managers, tied into exclusive contracts with an agency, 

and with that some creative license has been taken away.

I had a conversation with an influencer, who was offered the trip of a lifetime, all paid for by a brand, 
but with no payment: simply you come on the trip and blog about it. The agent asked for a £10k fee 
and when the brand said no, the trip didn’t happen. As an agent, your duty is to look out for the best 
interests of your client, and I think there is an element of looking out the best interests of an agencies 
bottom line, which isn’t right. I wouldn’t want that comment to be a tarnish on this practice as a whole, 
as I’ve met some wonderful talent managers, and some influencers who truly value them. I just have 
some reservations as to where this is going, as an agent is simply another barrier to a brand working 
with influencers.”

http://www.vuelio.com/uk/blog/media-spotlight-mark-dandy-parental-influence/


PAY CLOSER ATTENTION TO 
REPUTATION MANAGEMENT

Sarah Pinch, managing director of Pinch Point Communications, believes PRs should 
pay closer attention to reputation management in 2017 and increase their efforts to 
create more diversity.   

“I firmly believe that the industry is growing and we know from different research projects 
that PR professionals are being asked to get involved in more areas of work. In every job I 
have had, and now with every client I work with, organisations who get the importance of 
reputation, of relationships and of having a conversation, work with professional comms and 
PR people.

We must take advantage of the growing interest in the importance of reputation management 
and make it our own. EY has published guidance for boards, citing the financial significance of an organisation’s reputation. 
Integrated reporting is a very valuable and still relatively unknown tool.

Changes in how we can connect with people is something we all have to watch, be it a positive opportunity or indeed a 
greater challenge. The fragmentation of populations, and then the establishment of new communities is exciting, but it 
presents a real challenge for those organisations who are trying to connect with audiences on really important issues.

That said, there are some incredibly creative comms professionals, some of the best comunications work I have seen has 
come from the public sector when engaging with organisations can literally be a matter of life and death.

The diversity of our profession is a huge issue. We are still mainly white. I am very excited about the plans of The Taylor 
Bennett Foundation to improve diversity even further; but I want to see us do more. Plus, we lose women at an alarming 
rate. We pay them less, promote them less and then they leave. I am determined to keep drawing attention to this, it’s an 
embarrassment.”

http://pinchpointcommunications.co.uk/


BE OPEN TO PAID PROMOTION AND
DON’T BE AFRAID OF SHAKING THINGS UP

When asked about future predictions for PR in 2017, Sarah Hall, 
managing director of Sarah Hall Consulting, CIPR President Elect 2017 
and editor of #FuturePRoof said PRs need to keep up with the times 
and be open to changing the way they work.

“As long as we evolve and adapt, we’ll be fine. Practitioners who think paid 
promotion isn’t part of the job need to think again. At Sarah Hall Consulting, 
we adopt a channel neutral approach. My belief is that’s what all sustainable 
PR agencies will do in future.” 

Unafraid to speak his mind, Chris Hewitt, CEO of public relations 
company Berkeley said that most press releases are boring and 
in need of a desperate shake-up. While speaking to us about the 
future of press releases, Chris said PRs need to be more creative 
with their approach.

“[My] point is that traditional press releases are still traditional and it’s 
time to stop. Often the business wants to get these ‘corporate’ messages 
out. But there is another way. Let’s breathe life back into press ‘story’ 
because there is a whole world out there distracted like never before. 
Let’s inject a little bit of Hollywood into our messages to stand out in a 
crowd.”

http://www.vuelio.com/uk/blog/spotlight-sarah-hall/
http://www.vuelio.com/uk/blog/how-to-create-a-compelling-press-release/


CONCLUSIONS

•	 Be smarter in your outreach – working with ‘smaller’, more focused influencers with an engaged 
audience can be more effective than targeting high profile influencers

•	 Connect and network with new stakeholders – building relationships with influencer talent managers 
can help open new opportunities and secure work with bloggers and vloggers 

•	 Integrate your media relations with SEO –  combining PR and SEO activities in the constantly evolving 
digital landscape will benefit each other and the business as a whole

•	 Focus on content-led campaigns – this approach allows you to distribute and measure the success 
of branded messaging through multiple platforms – be that media, influencers or paid distribution

•	 Take advantage of the growing interest in reputation management – more organisations are 
seeking help from PRs 

•	 Be open to paid promotion – a successful content plan includes a promotion plan to ensure your 
message is seen by the right audience 

•	 Don’t be afraid to jump on new trends – experiment with Twitter live streaming and Facebook Live

•	 Step up your efforts to improve diversity within the PR and comms industry



THE LARGEST DATABASE OF MEDIA CONTACTS

A good story is only half the PR challenge. The other 50%? 
Getting your brand heard. But if you have the story we have the 
platform to help you tell it.

WITH VUELIO’S #1 MEDIA DATABASE YOU WILL GET:

•	  All media contacts: journalists, editors, bloggers, national 
and local press

•	 A comprehensive guide to both traditional and emerging 
media

•	 Pitching preferences, preferred contact methods 
      and other key details to guide your outreach

•	 World’s best integrated comms software

Reviewing PR software?

Or call us on

020 3426 4125

GET FREE DEMO

http://www.vuelio.com/uk/request-demo/?clid=white_paper

