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HACKS vs. FLAKS

A comparison on the way journalists and PRs use social media and how it affects their working relationship.
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Journalists are less reliant on PR because of social media
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DISAGREE AMBIVALENT

:h COMPARISON ON THE WAY PR & JOURNALISTS VIEW SOCIAL MEDIA

AGREE JOURNALISTS PR PROFESSIONALS

| would not be able to carry out
my work without social media

Social media has improved the
productivity of my work

My workload has decreased because
of social media

| have serious concerns over
privacy and data security

Journalism/PR today is more about
conversations than pushing out
information/news to audiences

Because of social media | am less
reliant on PR/media professionals

Read all about how UK PRs use social media and how it impacts their media relationships.
Download the full report at: http://www.cision.com/uk/socialpr2015/
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Power your story.




